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GUJARAT TECHNOLOGICAL UNIVERSITY

Diploma Engineering — SEMESTER — 4 (NEW) - EXAMINATION - Winter-2025

Subject Code: 4341601

Subject Name: Essentials of Digital Marketing

Time: 02:30 PM TO 05:00 PM

Instructions:
Attempt all questions.

Make Suitable assumptions wherever necessary.
Figures to the right indicate full marks.

Use of simple calculators and non-programmable scientific calculators are permitted.
English version is authentic.
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Differentiate between traditional marketing and digital marketing.
Traditional marketing 4=\ digital marketing dl2sil d.§lcid {4,
Describe Skills required in Digital Marketing.
Digital Marketing Hi %3] 35d¢] dile 530,
Explain the key components of a digital marketing plan.
Digital Marketing plan Hlell §l-e1251 4Hosdl.
OR
Describe the components of the P.O.E.M. framework and their
importance in digital marketing.
P.O.E.M. framework <l €125 ¥ Digital Marketing Hi dsj Hecd
deld).
Explain, How does a search engine work?
Search engine 58 3ld 514 53 8, d U4,
Explain White Hat SEO.
White Hat SEO dHx1dll.
Describe Off-page optimization
Off-page optimization <l&ld.
OR
Describe need of SEO.
SEO «il %e[RLd deid).
Explain Black Hat SEO.
Black Hat SEO H%ldll.
Describe On-page optimization
On-page optimization a4 ld).
Explain A/B testing in web analytics.
Web analytics Hi A/B testing AH1dl).
Define the following key metrics: Unique visitors, Pageviews,
Pages/visit
o |Asi key metrics uALRd 52 Unique visitors, Pageviews,
Pages/visit
Explain Data collection, Weblogs & Page tagging.
Data collection, Weblogs %45l Page tagging 4H1dll
OR
Define the following key metrics: Avg Visit Duration, Bounce rate,
New Visits
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s{|As1l key metrics cdlLAL[Ad 52 : Avg Visit Duration, Bounce rate,

New Visits
Explain any one Single-touch attribution model with example.
516 Ul Single-touch attribution H15¢ G&1&3L AL8 A1),
Describe types of social media analytics tools.
Social media analytics tools il WSIR aild).
Explain importance and benefits of social media marketing.
Social media marketing o H&cd 3 S1AE 131 M1,
Explain different types of Twitter ads.
Twitter ads et (cl[clel Us12 qH1Al,
Explain different types of YouTube ads.
YouTube ads <ii (A(dd UsI2 qHmdl.
OR
Explain Facebook Ads Strategy.
Facebook Ads Strategy 4Hos1dl.
Explain Types of social media marketing.
Social media marketing i U512 1Hosdl.
Explain different types of Instagram ads.
Instagram ads <ii (d(dd UsL2 A4l
Describe Types of Email marketing.
Email marketing il US12 ¥H1dl.
Differentiate between PPC and SEO.
PPC 4ol SEO Al dlad 41U,
Explain various bidding strategies available in Google Ads.
Google Ads Hi Gudo (dfdy (6433 strategies UM,
OR
Explain the concept of LinkedIn marketing.
LinkedIn marketing oll S UMl
Explain the different types of Google Ads Campaigns.
Google Ads Campaigns <ii (cl(ctl UsL2 qHox1d).
Describe the benefits of email marketing in digital marketing.
Digital marketing Hi email marketing =il S14&124) dRld).
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